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Today’s Lesson

• Recap of yesterday’s lesson/Questions 



Yesterday’s Lesson

• No matter how good your content, you still need to push it to your 

audience

• Three ways to build an audience for your content:

• Earned

• Owned

• Paid

• Earned media coverage, while hard to get, is the most valauble



How do you measure the results of 

your Content Marketing program?





Be patient



Different people reading your content will be in 

different places on the path to purchase





What are the types of content metrics?
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How many people viewed, downloaded or 

listened to this piece of content?



Common Consumption Metrics

• Page views

• Time on site

• Bounce rate

• Video views

• Document views

• Downloads



Google Analytics



Facebook Insights
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Questions?


