The New Marketing in the Social Media Age

Lesson 1: Introduction to Social Media and Content Marketing
Presented by Peter Coish, President, KURATION, Inc.
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oday's Lesson

Why are businesses are abandoning traditional online advertising?

What is social media? What are the major social media networks?
What does my business need to do on social media?

What is content marketing and how does it relate to my business?
What is the role of my website in my content marketing plan?

Why does content marketing help improve my website search
ranking?

What are the components of my content marketing plan?
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Banner ads are really just digital print
ads

They can be expensive to produce
and to run

And response rates have steadily
declined over the past 10 years




But there’s a cost-effective and
powerful new way to reach your
prospects online, no matter the size of
your marketing budget






They are called “social” media
because people use these networks
to socialize directly with people or
businesses



By “socialize” we mean have
conversations, make comments, and
share words, pictures and video






(111 Tubg!
Yy

©'e)

tripadvisor

1.3 Billion

19 MM

900 MM

21 MM

280 MM

4 MM

300 MM

10 MM

315 MM

3 MM

Best for businesses that want to share and connect with
users/get users spreading content

Best for businesses with resources to produce video
content, not great for direct engagement

Best for businesses that to share and collect Intel from
customers, reach media influencers

Best for businesses focused on visual content, mobile &
young audience

Best for businesses focused on travel, tourism and
hospitality




| like doughnuts

YuTJ Here’s a video of me eating a doughnut

L 4 I'm eating a doughnut

Here’s an artsy pic of my doughnut

©© Here'sa great place to eat doughnuts

tripadvisor
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To get engagement you must post
“stuff” — words, pictures and video -
about your business that appeals to

existing or potential customers



Marketers call this stuff “content”

And we call this process
“‘content marketing”






he heart of your
content marketing
program is your
your website or
blog — it's where
you post your
content
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Your social media pages drive users to your website to read great content

Not many nations can claim an entire season asa
cultural tradition - but we can. This winter, head to

the great Canadian wilderness just north of Toronto
and discover why the snowy season in Ontario is the
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Content marketing Is really about
building traffic to your website



And traffic generated by search
engines Is the best quality and most
likely to convert to customers



That means you want your site to rank
high on the list of results returned by
search engines like Google or Yahoo












Google loves great content
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To zniarove your search
rankings,post content én’’







Case Study: Fat Biking
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Hit the fat bikes this winter in #ExplorersEdge and go where you never
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Cycling On A Lake: Winter Fat Biking on
Georgian Bay
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Sponsored by Explorer's Edge

Writer and outdoors enthusiast Dawn Huddlestone heads to Parry

Sound to discover first-hand what winter biking is all about. Tis the Season for Fat Biking

Slap super wide tires on a four season bike and you're ready

00 2 o, Dlue-sky Manday, my friend Alex and | met Peter istvan, ©o-foundes of Pedaling for
1 to take on a Georgian Bay winter.

Parkinsons, ¢ Parry Sound Bikes 1o begin an untorgettable experience: fachiking on
Georglan By, Parry Scund Bikes owner Neesha Mullen sof L% up with KHS 4 Season 1000
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akout arything.

After a quick primer on gears {noc much different than a mountain bikel, Draxing {rarcly
necdad 2% snow provides a wandertul, natural brake system) and traf coguette (00 CoLTTRoUS,
Stay oM (rack. 5ot cross-country skl traiks and wasch cut for snowmobies and skiers], we packed
up the bikes for a shom drive ta she trall head.




Case Study: Ice Trall




Every business, large or small, can
make content marketing work

But to make content marketing work
requires a plan






The Four Components

Q @
Content
Development

Conversion &

Amplification Measurement

Strategy



e
Your strategy Is your road map to success —
you can’t get there without it

Your content strategy defines your storyline In
a way that Is interesting to your prospects and
customers



39 |

Strategy in hand, the next step Is to create the
content to publish on your blog



Amplification is the process of getting your
content in front of the right people on the
social media platforms
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Once you’ve brought a prospect to your
website, it's essential that you make an effort
to convert them to a customer






