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E(BO&ERES RTO 1 2 B a C kg rO U n d [for those who don’t know us]

Established in 2010

One of 13 regional tourism organizations funded by the Ministry of
Tourism, Culture & Sport

Governed by a volunteer board of directors who are all tourism
business owners or their general managers



E‘/P6°&ERES RTO 1 2 B a C kg rO U n d [for those who don’t know us]

Vision
°|n three years (2017), EE will be the most popular tourism
destination in Ontario.

Mission
o Explorers’ Edge is an operator-driven organization whose mission is
to develop a profitable and thriving tourism industry in the Region.



E‘/"ﬁ&ERES RTO 1 2 B a C kg rO U n d [for those who don’t know us]

There are 5 pillars we are mandated to work in by the MTCS

* Marketing, Product Development, Workforce Development, Investment
Attraction and Governance

Funded by the province of Ontario 1.4 million
= S500,000 Base

= $757,000 Proportional
= $166,000 Partnership



Z= Governance

We work under a committee structure and very tight governance
o Marketing

o Tourism Operator Relations
o Community Relations

o Research

o Governance

Strict accountability to the MTCS
o Transfer Payment Agreement (Business and Operational Plan)

o Progress Report
o Budget to Actuals
o Final Report

Audited Financial Statements
o Processes internal and external

o Decision Making



EE?)?RES' WO r ka rce D eve ‘ O p m e nt [Industry Training & Development]

=Self Assessments
mCase Studies

=Group Training

mBest Practice Mission

=Broker Training

James Murphy @rto12news - 2016-09-28 v
Tourism Excellence North training and working
session @CanadoreCollege #parrysound
@explorersedge - great turn out - thanks
@GBayBiosphere
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== \\orkforce Development wwesming

Ask Me Anything — Forums
JackRabbitt
Ask Me Anything ~ Tourism

Development Programming

“Ask Me Anything"” — Google

Analytics Forum
= “Ask Me Anything” -~ Social
Media
« “Ask Me Anything” — Tanya Mian, Project Manager, with JackRabbit Systems w ; - pLAN YOUR
% y 9 an Ask Me Anything session on the JackRabbi referral sy ADVENTURE TODAY §
TripAdvisor hosted on the Explorers’ Edge website. The JackRabbit wif :
= “Ask Me Anything” - Golf implemented on our webske a few years ago as a means of
Marketing more online referrals for regional operators. Tanya will be of

ave about how the system works of h
business can make the most out of this tool Ensure your

questions you may

“Ask Me Anything” —

Webooook posted to this forum before 4pm on January 18th, 2017. T
= “Ask Me Anything” logging on after this time and posting answers 1o ol of your

Periscope you will bé able to revisk at your convenience.
“Ask Me Anything"” -
Celebrate Ontario

= “Ask Me Anything"” - Public Laura Hernando, our regional Tourism Industry Advisor with]
Ministry of Tourism, Culture and Sport will be hosting an Asl

Relations & Earned Media

— ~ session on various OTMPC programs that support tourism
» “Ask Me Anything” — Google o =
and marketing. Programs such as brate, Tourism Dev
Analytics Fund, Summer Experience Program, Tourism Industry Part
= “Ask Me Anything” Tourism Excellence North, and even avaiable research. Es

posted to this forum before 4pm on October

marketing in the social media queslions ars
ora Laura will be logging on after this time and posting answers|
3 ns that you will be able to revisit at your convenienc

Questions from Quick
Courses

Ask Me Anytt Goog alytics

Industry Updates: Share with

Tory Palermo from White Cloud Marketing (

JourTellow Opereions consukant for Explorers’ Edge will be answering all of y

= Feedback on Explorers’ Edge Analyties questions on September 13, 2016 Here is your
Programs and Initiatives ask a Google Advertising / Analytics expert anything you w

Welcome to New Members how to make the most of the tools that Googie ofers. Just|

your questions are submitted before 3pm on September 13
log on after this deacine to post answers to all of your ques|
answers to all of the questions will stay on this forum and y

haok and oot iv .
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SPECIAL OFFERS PLAN BY SEASON EVENTS PHOTO GALLERY WHERE WE ARE

RATES STARTING FROM

$1 8550*

Patterson Kaye The Great Canadlan Wilderness

Just North of Toror

Lodging Type: All Lodging, Resort

= STAY EAT DO  DIRECTIONS  DISCOVER MORE
View Rates by Date
LODGINGS PACKAGES ACTIVITIES
ADDRESS
;fgfeg;’if;: beaciRd 68 LODGINGS found on Dec 6th - Dec 7th Q >
PHONE Patterson Kaye RATES STARTING FROM © Qmap

START A NEW SEARCH: DISPLAY:

40 Bay Street Bed & Breakfast

Lodging Type: All Lodging, Bed & Breakfast

View Phone &

ADDRESS
1360 Golden Beach Rd
Bracebridge, ON

$1 8550*

{9 View Rates by Date

RATES STARTING FROM

$1 5820*

prone &

40 Bay Street

PHONE
View Phone S SearcH > * hik Parry Sound, ON

Under new management since August, 2013, Patterson-Kaye Resort has b
destination on the shores of Lake Muskoka at the mouth of the Muskoka

since 1936. It has offered the same peaceful. picturesque setting for five g

Ontario cottage rentals. At Patterson-Kaye, the hustle and bustle of your § P o ) QViewmap ;[lVisicwehisite! (@ More Info
Lodge Average Rate/Night
i I;aav::nsuovund A ® Regions @ View Rates by Date
ot 3] & Patterson Kaye Locats
v oo eceten v Canada's Best Value Inn & Suites
(N S b LDIIIES EIONE] BOOK» DIRECT
R S | 1360 Golden Beach Rd View Phone & Lodging Type v Lodging Type: All Lodging, Inn R";S Rl
wdoriel W Saysuile Bracebridge, ON 99
Moo River o cang \ Amenities v gajosepn sureet prone Se 79
118 West) e 1012712016 ] ) SEARCH WITH THESE DATES > —_— BOOK » DIRECT
G Bkl (i) / Sy QView Map [ Visit Website @ More Info
Al o
Graventiurst . & < October 2016 November 2016 > o ——
Honey SUN MON TUE 'WED THU FRI SAT SUN MON : TUE WED THU FRI B SAT
Harbour 2 3 4 =
Rt Provinc 18550 $185.50 $18550 520650 518550 Pleasant Cove Resort
Midiand Waubaushene Washago ° 7 ° ? o " = Lodging Type: All Lodging, Resort RATES STARTING FROM
=] $ 00*
7 susso susso ssso s s s s e il 179
-

Pointe Au Baril, Sepos ko

$185.50 $18550 $185.50 $185.50 $185.50 $206.50 $185.50
20 2 2 2 2 2 2

BOOK » DIRECT

View Rates by Date

QView Map [ Visic Website @ More Info

518550 $18550 $185.50 $185.50 $185.50 $206.50 $185.50

30 3

518550 $185.50

Grand Tappattoo Resort

Lodging Type: Al Lodging, Resort

30 Tapatoo Trail
Seguin, ON

prone &

26 29 27 28 29 30 i
wa siass0  stssn sissso s18550 16550 N a

RATES STARTING FROM

$16900*




o ‘ Nnve St me nt Att ra Ct 10N [CYQA & Economic Development Content]

EDGE

Commercial Air Service

R
MUSKOKA AIRPORT
DESIGNATION
b I nve St i ga t i on Security Screening & Commercial Air Service
eCommunication il st o s
*Business Plans
*Communication e B o
*Content
InFerVISTAS




"Board will invest money in a strategy next fiscal year
=Challenge for us to do a lot because of limited funds

=|ce Trail - Impact of Product Development on Occupancy



E‘B°&ERES P O d U Ct D eve ‘ O p me nt [Self Guided Mobile Tours]
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E(BOERES P O d U Ct D eve ‘ O p me nt [Main development through content - Video]

p »l o) 043/204

Ride the Edge -- Top Motorcycle Roads in Explorers' Edge
Explorers' Edge
Subscribed = M | 113
Ride the Edge - Snowmobile Touring in Explorers' Edge
Y Share Explorers' Edge
o 1:03/2:19

Subscribed = M | 113

4 Addto b Share ses More Paddle The Canadian Wilderness North of Toronto
) Explorers' Edge
EDGE Subscribed M | 113

692 views

+_7~7 A Share eee More l“ ,'



https://www.youtube.com/watch?v=rEjYhfpXBoQ
https://www.youtube.com/watch?v=rEjYhfpXBoQ
https://www.youtube.com/watch?v=6W2fCn-Yc9c
https://www.youtube.com/watch?v=6W2fCn-Yc9c
https://www.youtube.com/watch?v=TDmxFhctRTc
https://www.youtube.com/watch?v=TDmxFhctRTc
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P rO d U Ct D eVe ‘ O p m e nt [Main development through content - Blog]
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ALGONQUIN PARK  ALMAGUIN HIGHLANDS ~ LORING-RESTOULE MUSKOKA PARRY SOUND

The Great Canadian Wilderness
Just North of Toronto

BOOK A ROOM: All Lodging Chedk-in Check-Out

STAY EAT IRECTIONS DISCOVER MORE

Paddling After Tom: A Canoe Lake
Adventure

by BillFarnsworth in Arts & Entertainment. Attractions, News, Outdoor Adventures o September 23

e-Newsletter
|- Plesse Select - -
As the anniversary of Tom Thomson's passing approaches, writer Bill Farnsworth i
heads out to paddle in the legend's wake.
Emait
2017 marks the 100" anniversary of the (mysterious) death of Canadian artist and icon Tom
Thomson on Cance Lake in Algonquin Provincial Park, where he'd spent a great deal of time
painting and sketching works that would inspire the members of the Group of Seven. To this. Gl
day, Thomson's death is shrouded in mystery, and Canoe Lake remains one of the most
popular access points in the park. | had paddled it many times, but | had never stopped to LN
nvestigate many of the sites that pertain to Thomson's life. With this looming anniversary in
mind, my girffriend and | decided to discover more about this most Canadian of tales.
'

We wanted to experience as much of the history of both ageeto

Thomson and the Iake as we could fit into a single day. o

Armed with a simple map (you can get maps from your

outfitters) and several hours worth of research, we newaletter.*

headed for the park on an overcast Sunday morning. We
rented a canoe from The Portage Store, which is located
directly at the Canoe Lake access point. The friendly and

knowledgeable staff had us o

and on our way in
[}

no time. |

SPECIAL OFFERS PLAN BY SEASON EVENTS PHOTO GALLERY WHERE
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EXPLORERS'
EDG

ALGONQUIN PARK  ALMAGUIN HIGHLANDS ~ LORING-RESTOULE MUSKOKA PARRY SOUND

The Great Canadian Wilderness
Just North of Toronto

BOOK A ROOM: All Lodging Check-in g Check-Out

STAY EAT DO DIRECTIONS DISCOVER MORE

e-Newsletter
Plesse fell us | - Plesse Select - -
which of the
following
p ) . . K interest you
The 10th annual one-day cycling tour with multiple distances is MOSTaza
Ontario’s favourite spring ride. travelec*
x Emai
Spin the Lakes on Saturday, May 28, 2016
Established by Bike Muskoka founder Jim Brendish in 2006, the Spin the Lakes Cycle Firct Name
Tour has grown from its original roster of 180 participants to over 650 attending the 2015
edition. A non-competitive event, the tour offers riders the chance to stretch their legs after a
long Canadian winter, and to cruise some of the most spectacular scenery in the province. Last Name
Participants can select from multiple routes depending on how long you want to ride, ,
ncluding 20km, m and 165km distances. All routes are on-road and the event
g agree to
s fully supported with volunteers, vehicles, food and water stations. e
your

“The feedback we get from participants is that they like the event because its well supported,”
says Brendish. “They also like the routes and, I'm told, i's well organized for them.”

newsletter *

SPECIAL OFFERS PLAN BY SEASON EVENTS PHOTO GALLERY WHERH]
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EXPLORERS'
EDG

ALGONQUIN PARK  ALMAGUIN HIGHLANDS ~ LORING-RESTOULE MUSKOKA PARRY SOUND

The Great Canadian Wilderness
Just North of Toronto

BOOK A ROOM: All Lodging Check-in Check-Out

STAY EAT DO DIRECTIONS DISCOVER MORE

Learn to Snowmobile in Cottage Country
this Winter

Ly Kate in Attractions. News, Outdoor Adventures an Decembe

e-Newsletter
Plesse fal s | - Please Select - -
which of the
fallowing
intereste you
P MOSTasa
L+ Sl ] o | = i
The Explorers’ Edge region of Ontario has thousands of kilometres of Emai*
exceptional trails to delight snowmobilers, all within a half day’s drive
of Toronto and spots further south. It’s also the perfect destination for et N
first-time riders to give this quintessential Canadian winter activity a
try.
24 Last Name
1
ageeto
receive
your
newsletter *




z= Product Development s

o Huntsville — Arrowhead

o Huntsville — GGW

> Huntsville - GOS
o Georgian Bay Township

o Parry Sound Amazing Places
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Z= Marketing

Where Board invests most money

Target domestic visitation
For 3 years we have lead the industry in content marketing and seen enormous success

Our objectives are to:

o Build new audiences for the region
o Build shoulder season visitation in particular

o Build a the regional destination that levels the playing field for all sub-regions and all operators within
the region

o Change perceptions



&= Marketing

-
Regions
Welcome to the Explorers’ Edge region of Ontario - just two hours north of Toronto and four hours west of Ottawa by car. Visit

to the great Canadian wilderness and explore Algonquin Park to the east, the coastal areas of Georgian Bay to the west,
Loring-Restoule and the Almaguin Highlands in the north, and Muskoka - Ontario’s iconic cottage country - to the south.

Click on the map to learn more about the five main destinations within the region and begin planning your next incredible getaway.

Brand positioning: Great Canadian Wilderness North of Toronto
ALGONQUIN PARK < ALMAGUIN HIGHLANDS

. . LORING-RESTOULE A MUSKOKA PARRY SOUND
We promote 5 sub-regions and that have approximately 1700

tourism associated businesses within

Algonquin Park, Almaguin, Loring-Restoule, Muskoka and Parry
Sound
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Market

i n g - H U ntSVI ‘ ‘e [screenshot examples]

BOOK A ROOM:

Located in the heart of

sccommodations (o offer

DIRECTIONS

& ladies pr

sgram tha

DISCOVER MORE

ge country, HVHSA has parinered with many ares
" packages, including Hidden Valley Resort and

BOOK A ROOM:

DIRECTIONS DISCOVER MORE

From Pioneers to the Portage Flyer:
lemg Hlstory at Muskoka Heritage Place

e-Newsletter

Fraseatua - Please Select -

Frst Name.

o \Eno e

Tucked away in downtown Huntsville, Ontario is a charming
spot where homage is paid to days of yore in Muskoka, and where

everyone who visits leaves with an entirely new perspective on life =
in cottage country. yor

Located on 90 acres
captivating muse

Portage Flyer
fr0m the Canada Summit Centre - wil ta
simple Ume In Muskoka, 8nd (o an era that i 50 very fascin

MUSKOKA  PARRY SOUND

BOOK A ROOM:

DIRECTIONS

DISCOVER MORE

The Ice Trail at Arrowhead Provincial

Park

Welcome to the magic of a great Canadian winter.

Auskoks, Ontario, the e

1
the East River compground.

some h

Frst Name

Last Name.

Y T Y T % T et . e e LR
= 0000000 = 0000000 ) 00000 -00@ ") 00000 -00
EXPLORERS' EXPLORERS' EXPLORERS' EXPLORERS'
The Great Canadian Wilderness The Great Canadian Wilderness il The G Canadian Wild
B Tegriet Cned e B Tegriet Cned ‘ EDGE [ crtguuadin wideres Thoreat canadian Wildernss

BOOK A ROOM:

DIRECTIONS DISCOVER MORE

Huntsville's Girlfriends’ Getaway
Weekend You Go Glrl'

-Newsletter
Plosce taus |+ Plesze Select =
wch ot the
i
pa— uosTaa
ravater
¢ Bl < | o | = J8
Huntsville's Girlfriends’ Getaway Weekend returns November 4th to Emett
6th and celebrates its 10th year of bringing best friends together in
Ontario’s cottage country. Here are FIVE BIG REASONS you should head Frat e
to Muskoka for the 2016 edition!
Lost Nerme
THETOWN
e
yar
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Marketing — Hu

tSVl ‘ ‘e [Partners/Promotion]

Resorts of North Muskoka in Winter

Accommodations on 2

II__D_

ts warmest

vo hours north of

e downhiil
ghlands Ski Area

Deerhurst Resort: Epic Winter
Adventures 8 A Llfetxme of Memorles

e

News, Outdoor Advent

Head to Muskoka’s Deerhurst Resort for the best that a Canadian
winter has to offer.

eerhurst Resort,

0-minute, 3-hour, and full d.

rs’ accommodation discount from January 8toMarch,
2017 TOPD1028
Deerhurst

Maple Pub.

Nuit Blanche North

2015Event  PastEvents

Buzz

Created by Max Streicher
Buzz wa: es: 0
adia the giant 20ft
inflatable r " L
1 at Nuit

From Pioneers to the Portage Flyer:
Living History at Muskoka Heritage
Place

Tucked away in downtown Huntsville, Ontario is a charming

spot where homage is paid to days of yore in Muskoka, and where
everyone who visits leaves with an entirely new perspective on life
in cottage country.

190

ake of
d the annual Portage

train. race. relax.

EXPLORE THE

EDGE

!N




== Results: Punching Above Our Weight

One of least funded RTOs BUT...

e Million visits to website vs. 200,000 in 2012
e Lead Facebook

* Among first content marketers in Canadian tourism

industry
People
| PR
* Strong lead nurturing program as a result T S—— m,
13{8,?37 Total Page Likes E DGE

A 1.4% from last week

* Huge success in Direct-To-Consumer marketing



%ERES PU nChlng AbOVe Our Welght [people are taking notice]

MARCETING

BRANDS ~ ADVERTISING CONSUMER MEDIA TECH PR  SUBSCRIBE

o more with less allows us to punch above our weight CIPIRERS DG TRES M ADVATIE

Regional Tourism Organization's move away from traditional advertising
pays off

DANNY KUCHARSKY | JANUARY 14, 2016

A shift from traditional marketing to a content marketing strategy has helped transform
the region that includes Muskoka and Algonquinn Park from a summer destination to a
year-round tourism hotspot.

So says James Murphy, executive director of the bureaucratically-named Regional
Tourism Organization (RTO) 12 - better known to consumers as Explorers' Edge - which
also includes Parry Sound and more than a dozen provincial and national parks. It's one
of 13 RTOs that were created about five years ago by the Ontario Ministry of Tourism,
aimed at marketing tourism in the province more efficiently.

ontent Marketing allows us to do more with less

Content marketing about unique winter tourism attractions, such as the 4-year-old
Arrowhead Ice Trail - a 1.8 km. skating trail through a forest, has helped develop a
shoulder season for the region, he says. As a result, Huntsville, which is close to the
provincial park trail, is achieving full occupancy in the winter, compared to the 15%
accupancy it used to get

anada 150
o adopts that philosophy and will allow us to target international markets...

Murphy says a year-round content and social marketing strategy has paid off big for
Explorers' Edge and has allowed it to compete with bigger tourism promoters elsewhere
in the province

er-
Occupancy rates were up 4% for the region last  EDGE

year compared with 1% for Ontario as a whole. m

The strategy, which began three years ago with
a blog, has replaced seasonal campaigns that

USE STRATEGY TO DO MORE WITH LESS AND PUNCH ABOVE OUR WEIGHT

“When you're faced with a modest budget
traditional advertising is not the way to go,”
says Peter Coish, president of Kuration, which
developed the tourism organization's
marketing strategy.




z= Punching Above Our Weight e

Direct-to-Consumer:

= Take success with domestic markets and attempt to duplicate with international
markets

How do you do this on shoe-string budget?

= Leverage Canada 150 and ex-pat communities who will help broadcast the message



Z= Punching Above Our Weight: i

About

Enter About

CAST YOUR VOTE

bibendum accu fringilla. S sf utpat blandit, quat In nibh. Class aptent taciti
qu ad litora torg per conul

Have an better story to share?

SUBMIT YOUR ENTRY

YOUR CANADA. 1
YOUR ADVENTURE.

fermentum dui eu luLuN tempus. Vivamus viverra tincidunt turpis a tristique. Quisque fringilla efficitur
set. Sed eu turpis malesuada, placerat turpis eget, pellentesque elit

3
stibulum, enim Coen pretium ullamcorper, neque erat condimentum tellus, sed rutrum dui erat at
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CYQA
Commercial Air Service

J

Wordly Wise

Internal Strategy to execute CYQA
N

~

J

N\

Pilot HLOBCOC Partnership
Community Marketing Initiative

~

J
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EEXBO&EE' The Great Canadian Wilderness Q Notificatio ns q IZ

Just North of Toronto

ALGONQUIN PARK ALMAGUIN HIGHLANDS LORING-RESTOULE MUSKOKA PARRY SOUND

just north of Toronto. #AlgonquinPark
FOOKAROOR: 2 - o ‘ #Almaguin #LoringRestoule #Muskoka

STAY EAT DO DIRECTIONS  DISCOVER MORE #ParrySound

Jessica Charette Retweeted a & explorersedge.ca
Tweet you were mentioned in

@explorersedge @WSPaddling
@GBayBiosphere @poolegraham _ : ;

@TreetopsForest @charettejess Jan 12, it Media Likes
6:30 pm #parrysound at @CanadoreWPS
twitter.com/TreetopsForest... 4 In reply to Rachael Wraith

29 Explorers' Edge @explorersedge - 6m
RaChael wraith @rach_Wraith - 4h ElgOéElE @rach_wraith @Arropark
e _ Visiting @ArroPark 1st time this e @OntarioParks @OntarioTravel Oh.

folloving

After The Ice Trail: Do More & Dine in
Huntsville, Muskoka

commod,

1,077 FOLLOWING 5,107 FOLLOWERS

actions, Cullnary, Events, News, Outdoor Adventure:

e-Newsletter

e il ot i E. s weekend.Looking for suggestions, Say. Look no further:
Arrowhead Provincial Park - and 3 visit to expe pecial skating rink in a snow- traveller* . e el
e ol g 0 trails, must sees, activities
season in Muskoka, out what comes after the Ice Trail . @Ontarioparks @OntarioTravel s After The |ce Trail: Do
ket i In addition to skating at Arrowhead, the park offers @explorerSEdge More & Dine in HuntSVi".
Zt:-‘.-\e:c'v ;T:;\”":?::::i:;: :r_::uia' N ex pl orers ed g e.ca
::Z:ri;h“t ;v;yr:mg stations, and cabins for w'eem
Great trails can be found elsewhere near Huntsville P
including at the Limberlost Forest and Wildlife o & (— - N ,,‘ "
L s i ein s st e reseer ssuns| Parry Sound Tourism @PSoun... - 5h ©
of Bays, and in Algonquin Provincial Park, which Subscribe t m
DeGDe.afec'zewsuvu'iselc:ohiar‘\scier‘x'::/urle', \ . Indul e yvour Sweet tooth b
:e;:".?MewLakelnAgonquln.or 1ore skating = _;, g. y . y . N t1 YOU Retweeted
S _ £ ) exploring #Orrville Bakery Barista in . o
e R R @NaturallySeguin! Sound . Maureen Littlejohn @MolLittlej... -2h
cinairewhen ySeguin! #ParrySoun | & ina! The Ice Trail at A —
mazing! The Ice Trail at Arrowhea
R World-renowned Algonquin Outfitters offers @explorerSEdge g

snowshoe and x-country ski rentals at their
Oxtongue Lake location (near Alganquin), where you
can book a guided snowshoe tour as well. They also
offer fat bike rentals at their Huntsville store and

Provincial Park explorersedge.ca/
stories/the-ic... via @explorersedge

will give you great tips for experiencing the Great b " T .
A o ~ | @TourismOntario
Located right in Huntsville is the family-friendliest sk SN { ﬁml“"\ H
il you'l find in Ontario. Hidden Valley Highlands ® N7
Ski Area (HVHSA) is the perfect place to try skiing Q. ‘e ’ ﬂ . N .
(===
-
]

and snowno“f x{%’ e s
leisurely day Mﬂﬁn = K . .
- - ificati ome Notifications Moments  Messages Me
e = Home Notifications Moments Messages Me 9
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Z= Questions

James Murphy

@rto12news

Get industry updates from Ontario's regional
tourism organization for Algonquin Park, the
Almaguin Highlands, Loring-Restoule, Muskoka
and Parry Sound.

James Murphy, Executive Director

& rtol2.ca

353 FOLLOWING 374 FOLLOWERS

43 You Retweeted
29 Explorers' Edge @explorersedge - 2h
EnCE @rach_wraith @ArroPark @OntarioParks
v @OntarioTravel Oh. Say. Look no further:

< After The Ice Trail: Do More
v & Dine in Huntsville, Musk...
explorersedge.ca

Kathryn Monk, Director of Communications

31
(6] -,
' Q 4 [ 2
Home Explore Notifications Messages Me




