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Parry Sound Muskoka

Local Tourism Sector Statistics

Employment Growth
Explorers’ Edge- 2-20% 2011 to 2016

3.60%

13.5 %

5.00%

11.80%

3.80%

Share of Local
Labour Force (2016)

M Tourism Labour Force
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Third Largest Employer

Retail Trade [

Construction

Tourism
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Parry Sound Muskoka

Local Tourism Sector Statistics

Sector Share Ontario 5 I 7 O O

m Accommodation = Food and Beverage Services = Recreation / Entertainment = Transportation = Travel Services
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Parry Sound Muskoka

Local Tourism Sector Statistics
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Unfilled Jobs Hampered Growth

Ontario
( ) Food Counter Att. / Kitchen Helpers

(23,102)

Program Leaders and Instructors

(10,668)

.* Cooks

(6,520)

Food Service Supervisors

(4,324)
Chefs

4,282

91,236

DEMAND
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Unfilled Jobs, Lost Revenues

Another 60,000 150,000
64,000 unfilled
to meet
Tourism Vision 120,000
by 2025
90,000
— — 60,000
< 100,000 jobs unfilled
— 30,000
S : ¢ e
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Focused Strategies, Current Priorities

Hire
CcnodionT
r S s

4.1% 12.3%
YOUTH INDIGENOUS NEW PEOPLE WITH
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I Tourism
™ Canadian Labour Market ‘

2016 Census; Tourism HR Canada Customized Tabulations; Statistics Canada © 2018 Tourism HR Canada, All Rights Reserved > Presentation at Explorers’ Edge AGM


http://www.google.ca/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=0CAcQjRxqFQoTCMvfyo6JjsgCFQR-kgodul0Dfw&url=http://www.iconarchive.com/show/android-icons-by-icons8/Travel-Forest-icon.html&psig=AFQjCNEgDtwzO9hkHfLK8L9gbLQ7nnULpA&ust=1443129125647418
http://www.google.ca/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=0CAcQjRxqFQoTCOGc9d-EjsgCFYMOkgodW0oHeg&url=http://augustoconstruction.com/services/&psig=AFQjCNEymp39pDVH-0aTbU4ibvDEdYvbVQ&ust=1443127945602818
https://www.google.ca/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=0CAcQjRxqFQoTCKTs2PGEjsgCFdgQkgodoUIJ3Q&url=https://www.iconfinder.com/icons/508062/agriculture_farm_grain_wheat_icon&psig=AFQjCNGEZCT1DMhWL600GE3UON7Dokn0rg&ust=1443127995255260
https://www.google.ca/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=0CAcQjRxqFQoTCLf8i9eJjsgCFUkWkgodtg8NYQ&url=https://commons.wikimedia.org/wiki/File:Schlaegel_und_eisen-sign_of_mining.png&psig=AFQjCNGW5ExKeNFPS9IqQiwrC9dAsYaGNQ&ust=1443129285854199
https://www.google.ca/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=0CAcQjRxqFQoTCKLo28GFjsgCFY8FkgodMs4EOw&url=https://commons.wikimedia.org/wiki/File:Fish_icon_(The_Noun_Project_27052).svg&psig=AFQjCNHG56B7Kg3yp6FYQZ3dSi9t1OhV1A&ust=1443128165010430

Demographics :Parry Sound -- Muskoka

Aboriginal Identity Youth

\_ \

5.3% 9.5%

Non Indigneous = Indigenous Total Population = 15to0 24

Statistics Canada, 2016 Census

Immigration

8.4%

Non Immigrants = Immigrants
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Demographics :Parry Sound -- Muskoka

Immigration Pre 2000 2000-2011 2011 +
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Tourism HR Canada — IRCC Facts and Figures 2015

'Low Skilled” Temporary Foreign Worker Pilot

Accounts for 1.1% of Tourism Labour Market
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Finding Seasonal Employees

Somewhat difficult - 18.7%
Somewhat easy . 12.5%

Veryeasy O

Tourism HR Canada 4 .
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Vacancies

Share of Seasonal Positions Returning Employees

= Seasonal positions in 20177 m Share left unfilled = Total employees hired in 2017 (seasonal) m Returning employees
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Impediments to Hiring

Housing

77.3%

Transportation 68.2%

Available daycare

Wages and salaries

Interprovincial mobility

Tourism HR Canada A , )
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Perceptions of Tourism Among Canadians

ACQUIRED SKILLS

713% customer service

69% communication skills

67% people skills

66% ability to deal with difficult people

PERCEPTIONS FROM CANADIANS WITH NO TOURISM EXPERIENCE

| Place for Valuable Many Recommend Helpful Support |
young work interesting  careerto  entrepren-  increased
people experience jobs family eurial skills  diversity
"
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© 2018 Tourism HR Canada, All Rights Reserved > Presentation at Explorers’ Edge AGM



Perceptions of Tourism

Most common reasons people left...

Wanted to change careers or
do something different

31%

43% 32%

Tourism provides Tourism workers are
opportunities for career appreciated by their
advancement employers
_—
g

Tourism HR Canada — Perceptions of Tourism, 2017

Other or better career
36 3 options

Among Canadians

Reasons never considered working in tourism...

Other or better career
A1 opportunities

. Wage uncompetitive
21 %

' Benefits not competitive
15 %

31% 23%

Benefits Wages
are competitive are competitive
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Finding and keeping workers is the main challenge we
are hearing from Tourism operators across Canada. We know
the shortages are particularly acute in rural Canada. Briefly,

let’s hear from you:
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We hear about a shift towards more diversesity and

affluence among travellers due to aging populations, more
disposable income, and more ‘open borders’ that enable

people to travel like never before.
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New markets and changing visitor expectations have

changed the way we work. Jobs have become more complex
and there is a growing need for highly skilled workers or

workers with new skills. Think back 5 years ago compared to

today —
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Let’s talk about solutions — things that have

worked, insights, tips or other strategies you have

employed that help you attract and retain workers.

. . Specific tips
T ———— Incentives Strategles fOpI' new hil’I;S
for employee for succession

or seasonal
workers?

retention? planning?
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Part of solving the labour crisis is deciding where to
allocate the scarce funding. This is about setting priorities as
an industry and working with policy folks to direct resources

at activities that will get us the results we need.
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Thank You

Calum MacDonald

Vice President: Labour Market Intelligence
cmacdonald@tourismhr.ca
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