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TOURISM IN MUSKOKA COMMITTEE 

Gravenhurst 
Amy Taylor 

Huntsville
Kelly Haywood 

Georgian Bay
Trisha Walton

Bracebridge
Ciara + Holly

Muskoka Lakes
James Cox

Lake of Bays
Morgan Lonsdale

Muskoka Tourism
Val Hamilton



POWER OF PRODUCT DEVELOPMENT 
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https://docs.google.com/file/d/1xdPoZTCIOhPGO_NQrszOM9xjee9faaNz/preview


https://docs.google.com/file/d/1Fv1S63DuY14gTInTcHkgI4o9DeI2qFQH/preview


● 23 Events 
● Free to Attend 
● Locations Across Muskoka 
● 4 Different Programs
● 5 Expert Guides 





1,195 Registrants
*As of November 2



1,195 Registrants
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Cost of 23 events = $5,750 

Return on investment = 32 overnight stays from the 1,195 registants 



RESULTS
Muskoka: Home of the Stars
Placement Impressions Spend
TTC 6,150,000 12,500
Demand GEN 2,476,957 3,714
META 614,926 700
Dockside Mag 45,000 3,313
AM640 489,762 5,000
Z103.5 111,111 2,000
Ontario Morning CBC #1 125,000 0
Ontario Morning CBC #2 125,000 0
Narcity 1,120,000 0
Moose FM My Muskoka Now 5,580 0
Muskoka Region.com 55,000 0
Organic Giveaway 13,097 0

Destination Ontario TBD 0
Organic Social 69,256 0

TOTAL 11,400,688 $27,227.47

http://region.com/
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https://docs.google.com/file/d/1mUBVF1ZUTWWzPiPXyh2t147YeXrbUXKr/preview


THE FUTURE 
What new products or experiences would 
you like to see to increase interest and 
travel to Muskoka?



RESULTS FROM POLL


